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New life ... Victor Pleshev and Carol Jones 

A sea or tree change isn't a light decision but doing some effective research may take it out of the too-

hard basket, writes Bina Brown. 

IF hectic city traffic, expensive housing, long hours of commuting and no time for yourself are forcing you 

to think about living elsewhere, then you are not alone. 

According to sea-change coach and director of Possibility to Reality, Caroline Cameron, more than 150,000 

Australians will make a significant career and/or lifestyle change this year in the form of a sea or tree 

change, while many will only think about it. 

She says fear of the unknown is a major factor holding people back from making their dream life come true. 

"One of the biggest fears is financial security and how will they cope if they give up their highly paid job in 

the city," Cameron says. "Another is that the move won't work for every member of the family." 

Provided people have a clear idea of what they want from life for themselves and their family, and do proper 

research into their options and what their new lifestyle will cost, they could make the best decision of their 

life, she says. 

Where to start 

The co-author of Where to Retire and founder of http://www.where2now.net, Jill Weeks, says the first thing 

to do if considering a move is to make a list and answer the following: What do you want in your new 

location? Why are you moving? How far are you going to move? What are you going to do there? 



Weeks says it is very important to research the area before you move. 

"Just because you've had good holidays in an area is not a good reason to think you are going to like living 

there permanently," Weeks says. 

"Go and speak to the locals, people who have moved to the area and people who have similar interests to 

yours to gauge how other people feel about it as a place to live." 

If you decide to go ahead then expect it to take time to adjust. 

One way to get involved in a community is to join in community activities and events. 

"It may be the case that you are expected to join clubs, associations and attend community events that you 

may not normally," Weeks says. 

Cameron says people who had done their research would know about local activities they would be 

interested in. This can help address the biggest challenge for sea and tree changers, which is to make new 

friends and avoid isolation. 

Financial planning 

It always helps to think about the financial aspects of any move. If you are giving up work to relocate, do 

you have enough in your savings to live off? 

If you are thinking of getting work in your new location, then you should know in advance what the job 

prospects are or how hard it will be to set a business up on your own. 

Some people move out of the city because they think it is going to be cheaper to live in a regional area. But 

it can be more expensive. 

If the chosen location relies on seasonal tourists, prices can rise considerably during those times. 

If it is a remote area, food and other essential items can often be more expensive. 

A visit to a financial adviser or accountant is always a good idea, particularly if the move will involve the 

sale of assets. 

This could have implications for tax or Centrelink benefits. 

"If you have a plan B - such as a move back or somewhere else if you don't like it - you need to know you 

can afford it before you start," Weeks says. 

There might be some costs associated with making a lifestyle change, such as buying and selling property or 

the move itself, but using financial constraints as an excuse to do nothing may be just that: an excuse. 

"People often say: 'I'd love to throw in my job and move to the country but I can't afford it,' without setting 

and achieving the financial goals to create the life they desire," Cameron says. 

She suggests that if people want to make their sea or tree change sooner and sustain their desired lifestyle, 

they need to set financial goals that are aligned with their lifestyle goals. 

Include specific objectives such as, "I will pay off my home within five years and be earning enough money 

from my investments, part-time work and passive income to support a more relaxed and fulfilling lifestyle 

and action a plan to achieve it," she says. Understanding your current financial state will help identify what's 

needed to create an ideal future, Cameron adds. 



"Calculate what your desired lifestyle would cost. Take the time to research the actual costs to develop a 

realistic financial plan; don't just guess," she says. 

Cameron's top tip is to ask yourself: "What is it about this dream lifestyle that will create freedom and 

happiness and what are all the ways I could achieve it?" 

"You might be surprised how little true happiness actually costs," Cameron says. 

For more information see seachangesuccess.com.au, seachangetaskforce.org.au, seachangeexpert.com and 

frdl.org.au/nsw.html. 

Case study 

WHEN Carol Jones and Victor Pleshev arrived in Ilford, NSW, 17 years ago they had no idea what they 

were facing. 

Forced out of Sydney for financial reasons following a major downturn in the building industry in 1992, 

Carol, a market research consultant, and Victor, an architect, have since built a life for themselves they 

could not have had in the city. 

Living on 21 hectares almost equidistant from Mudgee and Bathurst, the couple, who admit to being close to 

retirement age but with no intentions of retiring, have built a successful online business, 

http://www.interfaceaustralia.com. 

"We are 3½ hours from Sydney and have a wonderful lifestyle among a small community where if you walk 

down the main street people will stop and talk," Carol says. 

"But it is isolated and you have to be organised. We have to drive 80 kilometres to buy milk. We trained 

ourselves to make lists. If you walk out your door and you forget your list you have to wait another week to 

get what is on it." 

With no work or plans when they arrived, Victor initially used his skills to design products, including an 

ironing board cover that wouldn't drive his elderly mother crazy by continually slipping off. 

"If I can get multi-storey buildings to stay up I can get an ironing board cover to stay on," he remarked to 

Carol at the time. 

Years before the internet and email, Carol put her marketing skills to work to market the Fitz Like A Glove 

ironing board cover and 17 years later they have more than 200,000 customers around the world. 

As beautiful as their location is, it comes with its frustrations, including slow internet connection and regular 

blackouts and a feeling of isolation. 

"There are no street lights so we don't go out after dinner and walk the dogs like we did in Balmain," Carol 

says. "We don't have neighbours we can just call on." 

She admits it isn't for everyone and says those who don't like isolation or solitude should stick to towns or 

cities. "We still go back to Sydney but it has changed so much in the time since we left that it no longer 

appeals to us any more," she says. 

The secret to a successful lifestyle change 

* Subscribe to the local newspaper for at least 18 months before you move to find out what is happening and 

what is news to the locals. 



* Will you and your partner both like the new location? 

* Try before you buy: can you rent or house-sit and experience a few seasons? 

* Check out what the medical facilities are like. 

* Cost of living: does the cost of living rise with the influx of tourists? 

* Shopping: what's available? 

* Making money/keeping the grey matter going: are you able to start a small business, profitable hobby or 

take up employment opportunities? 

* Security: what is the security in the area like? Are there particular crime problems? 

* Social compatibility: will you fit into the local scene? What are your interests and passions? 

* Weather: is the weather conducive to your health? 

* Moving ahead: is it a moving, grooving place or a place that is not progressing? 

* What are the demographics? 

* What are the transport options? 

* Recreation and culture: what's available? 

* Pets: will your pets be welcome? 

Source: http://www.where2now.net. . 

 


